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THE WALK

In partnership with the City of Billings, Show
Me Christian County and volunteers from the
Show Me Strong Business Council visited the
city of Billings on Thursday, October 27, 2022.
The group visited 20 storefronts and
conducted a confidential survey to assess
business owners' perception of the Billings
business climate.

THE GROUP

The Strong Business Council is a volunteer
group of business leaders from Nixa, Ozark,
and the county at large. The survey group
consisted of three Show Me Christian County
representatives and Mickey Brown, Mayor of
the City of Billings.



m THE SURVEY

Business Walk Survey Form ﬁ!# SHOW ME

= CHRISTIAN COUNTY

Business Name: Community:

Business Contact Person: Walk Date:

1. How's business? (circle one) Very Bad / Bad / Okay / Good / Very Good / No Answer

2. What do you like about doing business here?

3. What would you say is Billings' biggest opportunity for growth? What are your
recommendations on achieving this?

4a. Business type (circle one) Retail / Service / Office / Industrial / Other

4b. How long has this business been in Billings? Years Months

5a. What percentage of your customers are tourists or visitors?

5b. Do you benefit from community events throughout the year? If, so how?

6a. How many employees do you have? Full time Part time

6b. Are you hiring right now? Full time positions open Part time positions open

7. Housing - Do your employees live in Billings or commute from other areas?

Local - Billings residents (percentage ) // Commuters - Live elsewhere (percentage

8. Where do you purchase most of your supplies and support services? (circle all)

Local (Billings) / Regional (11-50 mi) / State (50-100 mi) / U.S. (100+ mi) / Qutside U.S.

9. How much does your business rely on the internet?
None / Little / Some / Quite a Bit / Itis Essential / No Answer

10. Do you think there are adequate childcare options available for you or your
employees? If not, please describe
unmet needs.

11. What else do you want the city, county, or local business leaders to know about
doing business here?
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Types of Businesses* Surveyed

Retail 47%

Service 53%

How's Business?

0 ]

Bad / Slow OK Good Very Good

MO

*20 total respondents
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How long has this business been in Billings?

1009+5)$a rs <2 years
30+ years =70 14.3%
4.8%
21-30 years
9.5%
16-20 years
9.5% 2-5 years
33.3%
11-15 years
9.5%
6-10 years
9.5%

Business's Reliance on Internet

Essential - 13

Quite a Bit-3

Some-2

Little / None -5

0 5 10 15

*20 total respondents
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How many of your customers are tourists/visitors?

Less than 10 percent
53%

50+ percent
31.6%

10-25 percent
31.6%

25-50 percent
31.6%

Do your business directly benefit from
community events throughout the year?

No
15%

Yes
85%



L“ THE RESULTS - BILLINGS, MO

Where Do You Purchase Supplies?

U.S.A.
7.4% Local

Regional
59.3%

How many full-time & part-time employees do you have?

1-2 full-time
3-10 full-time
10+ full-time
No full-time
1-2 part-time

3-10 part-time

10+ part-time

No part-time

o

2.5 5 7.5 10
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How many of your employees live in Billings?

100%
21.1%
75-99%
5.3%
50-74% 5.3%
21.1%
25-49%
15.8%

Are you hiring?

Yes (Full time)

Yes (Part time)

No
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Q: What do you like about doing business in Billings?

e "Small town and personal level"

e "Small town atmosphere"

e "Close to home"

e "Tourists"

e "Highway access"

e "No theft"

e "Good location"

e "Safety factor & location"

e "Supportive community, city, and county"
e "Community growth potential"

e "Community - involved, support, giving support back"
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Q: What would you say is Billings' biggest opportunity for growth?

» "Property advantages and beautification"

e "Restaurants open later in the evening"

e "Utilizing Highway 60"

e "Reducing prices on utilities"

e "A grocery store, retail, and hardware store needed"
e "Childcare during the day"

e "Events at the tavern!"

e "New development for housing and rentals"
e "A petter internet provider!"

e "Curb appeal"

e "Bring in more businesses to get more traffic

through Billings"

Common Themes:

e A need for lower utility prices and a better internet provider
were mentioned throughout the survey at multiple locations.

e Most respondents were supportive of beautification efforts in
order to draw in traffic from Highway 60 and attract more
business investment into the community.
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Q: Do you think there are adequate childcare options available for
you or your employees? If not, please describe unmet needs.

e "Absolutely not! Local school has got to get a program."

e "No - some employees need it, but don't have it.
Employees who do have care have to use family and
friends (no institutional help)."

e "No. One employee drives to Republic and back for
daycare."

e "A couple employees arrange their schedules around
being home with kids. Unsure about others in the city.
Afternoon programs are needed."

e "Yes, but not cheap."

e "No, nothing local. Everything is way out of the way

when you live and work in Billings."

10

7.5

2.5

Yes No



M| THE RESULTS - BILLINGS, MO

Comments: Anything to add?

e "More visibility of sheriff or police would be reassuring."
e "let's clean up and build nicer store fronts."

e "We appreciate transparency.”

e "We need sidewalks - safety is a concern."

e "Need to focus on repair and appearance of buildings."
e "Small town atmosphere, but substantial growth."

e "Business has been consistent; our owners are happy."
e "Need more gas stations."

e "The community is supportive."

e "Good place to do business, centralized location."

Common Themes:

e Respondents indicated support for efforts to strategically plan
for and pursue commercial growth.

e The community's appearance is important and can influence
commercial investment.

e Multiple respondents mentioned parking issues, but they
appreciated the centralized location of available parking.



QUESTIONS?

anna@®showmeccmo.com

417-212-0699



